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NOT FOR DISTRIBUTION OR RELEASE, DIRECTLY OR INDIRECTLY, IN OR INTO THE UNITED 

STATES, CANADA, AUSTRALIA OR JAPAN OR ANY OTHER JURISDICTION IN WHICH THE 

DISTRIBUTION OR RELEASE WOULD BE UNLAWFUL. OTHER RESTRICTIONS ARE APPLICABLE. 

PLEASE SEE THE IMPORTANT NOTICE AT THE END OF THIS RELEASE. 

 

Mister Spex SE plans Initial Public Offering 

• Mister Spex is the leading digitally native omnichannel optician in Europe – uniquely positioned 

with superior customer value proposition combining convenience, fashion and broad multi-brand 

offering 

• The European eyewear market of around €32 billion in 2020 is characterised by resilient growth 

rates thanks to structural macro trends and offers considerable potential for online penetration 

• Long-term double-digit sales growth rates and proven profitability as sales in 2020 once again 

increased at a faster rate than the market, increasing to €164 million (18% higher than 2019), 

while the European eyewear market declined by 13%; continued momentum as revenue 

accelerated by 27% in the first quarter of 2021 compared to the same quarter of the previous 

year 

• Mister Spex established a best-in-class and highly scalable infrastructure driving strong service 

levels and leverages comprehensive data capabilities to optimize the omnichannel experience 

• Public offering planned consisting of a placement of new shares derived from a capital increase 

and secondary shares from certain existing shareholders 

• Mister Spex aims to raise a minimum of €225 million from the capital increase, to be used 

primarily to accelerate the growth strategy and the international expansion of the omnichannel 

business model  

• Admission to trading and listing of the shares is intended on the regulated market (Prime 

Standard) of the Frankfurt Stock Exchange in Q3 2021, subject to market conditions 

 

Berlin, 14 June 2021 – Mister Spex SE (and together with its subsidiaries, "Mister Spex"), Europe’s 

leading digitally native omnichannel optician, is planning an initial public offering (IPO) and listing of its 

shares on the regulated market (Prime Standard) of the Frankfurt Stock Exchange. The IPO will likely 

include new shares from a capital increase and secondary shares from certain existing shareholders to 

be offered to private and institutional investors in Germany as well as institutional investors in certain 

other countries. The envisaged gross proceeds from the sale of new shares in the amount of a minimum 
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of €225 million are to be used primarily to accelerate the growth strategy and the international expansion 

of the omnichannel business model and also for repayment of a bridge loan facility. Existing shareholders 

are expected to provide shares to cover potential over-allotments in the amount of c.15% of the base 

offering. The company and certain existing shareholders are expected to agree to a lock up of 180 days, 

whereas members of the management board have agreed to a lock-up of 365 days. The IPO is targeted 

to be completed in the third quarter of 2021, subject to market conditions. 

“The IPO is the next logical step for us to strengthen our position as the leading digitally native European 

omnichannel optical brand and to support our long-term growth strategy,” says Dirk Graber, founder and 

Co-CEO of Mister Spex SE. “We want to use the proceeds from the IPO not only for further growth 

internationally and in Germany, but also for investments in our strong technological base, which makes 

the industry-leading customer experience a reality with the help of innovative data analysis capabilities 

along with other tools.” 

 

Leading omnichannel model in the eyewear market – sales online and offline have a self-

amplifying effect 

Mister Spex is the leading digitally native omnichannel optician in Europe, a fragmented and growing 

market. Through the targeted use of data-driven technologies and digitised processes, the company 

offers next-level, tailored customer experiences that make the individual shopping experience simple and 

intuitive. What’s more, customers have access to a wide range of high-quality multi-brand products.  

Mister Spex focuses specifically on the seamless connection of the online and offline proposition to 

become the first choice for eyewear for more and more customers. This is the reason why the number of 

new customers increased by around 15% between 2019 and 2020 and this trend has accelerated 

significantly again in the current year: the number of new customers in the first quarter of 2021 rose by 

30% compared to the previous year.    

The advantage of Mister Spex’s omnichannel concept lies in how online and offline business can enhance 

one another, thus creating valuable synergies. Using data and technology-driven processes, Mister Spex 

has built up a deep understanding of the market and knowledge of the needs and preferences of 

customers over the years, which in turn forms the basis for further offline expansion.  

Together with Mister Spex’s strong brand awareness, there are two main advantages, explains  

Dr Mirko Caspar, Co-CEO of Mister Spex: “Firstly, we know how and where to best get loyalty from our 

customers online and in our stores and, secondly, the brand is already well established locally when we 

open a new store. We are also expanding our target groups with our offline offers. Thanks to the digitally 

anchored purchase process, with a high proportion of educational formats, new customers in the stores 

are introduced to the online purchase process step by step, resulting in a very high repurchase rate via 

the online channel. It’s a self-amplifying effect.” 
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Today, Mister Spex’s online platforms are active in Germany, Finland, France, the UK, the Netherlands, 

Norway, Austria, Spain, Sweden and Switzerland and the company has 42 of its own stores in Germany, 

Austria and Sweden. In addition, Mister Spex operates a network of over 400 partner opticians. Fast 

delivery times and simple, free returns are an important part of the business model as Mister Spex sends 

more than 20,000 orders per day from its distribution centre in Berlin, with more than 85% of all orders 

shipped within the day of order. 

In addition to well-known and renowned luxury brands, Mister Spex boasts young and innovative 

independent labels as well as its own high-quality brands and exclusive collaborations with influencers 

and fashion designers. 

 

Strong position in the growing eyewear market thanks to the purchasing habits of millennials and 

Gen Z 

Mister Spex is a leading omnichannel optical brand in an attractive, sustainably growing market. Sales to 

consumers in the European eyewear market in 2020 were around €32 billion. Experts also expect resilient 

growth rates and consistently strong EBITDA margins in the future. The main reason for this is structural 

macro trends from which Mister Spex benefits as the number of myopic people is growing, in part due to 

the increase in screen time and the usage of digital devices. The market research company Euromonitor 

expects eyewear sales to grow by around 5% per year in the coming years. The world population with 

nearsightedness (myopia) will almost double by 2050, according to the World Health Organisation. In 

addition, the world population is steadily aging and glasses are increasingly becoming a prominent 

fashion accessory. Millennial and Gen Z digital natives in particular see eyewear more as fashion items 

and value advice both on online channels and in physical shops. 

 

Growth potential thanks to low online penetration for eyewear products 

The online share of prescription glasses purchases in the European market is currently low at just 12.6%, 

especially when compared to other product areas. The traditional offline shopping experience for glasses 

is still largely characterised by low convenience, low price transparency and a relatively limited selection 

of models. That’s why there is considerable scope for Mister Spex’s omnichannel retail model to 

revolutionise this market and significantly increase online penetration. So, the focus of Mister Spex’s 

strategy is using the strong brand for further international expansion of the omnichannel model, 

strengthening the brand, increasing profitability and investing in innovation, technology and automating 

and expanding logistics. With its recent participation in the deep-tech start-up and AI specialist Tribe and 

integrating innovative technologies such as an industry-leading online eye tests or virtual glasses fitting 

tools using augmented reality, Mister Spex has systematically expanded its offering as a leading 

innovator. 
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Long-term double-digit growth rates and proven profitability 

“Thanks to the consistent omnichannel approach, we have always managed to grow significantly faster 

than the comparable market in recent years. We have continuously improved our profitability. Even in the 

challenging market environment of the current corona pandemic, we’ve managed to detach ourselves 

from the general development and maintain steadily increasing double-digit percentage sales growth in 

each of the past five quarters. This is clear evidence that our strategy works,” says Dr Sebastian Dehnen, 

Chief Financial Officer of Mister Spex SE.  

Mister Spex has achieved double-digit growth rates for many years. Between 2008 and 2020, the 

compound annual growth rate (CAGR) was around 65%. Even in the corona crisis year 2020, when sales 

of eyewear products fell by 8% in Germany and even by 13% in Europe, Mister Spex managed to increase 

sales by 18% – from €139 million in 2019 to €164 million in 2020. In the same year, Mister Spex gained 

over 700,000 new customers. It was mostly an increase in online sales and the opening of new stores 

that have contributed to this growth. In the same period, gross profit rose from €65 million to around 

€81 million. The adjusted EBITDA margin also increased to 4%.  

In the first quarter of 2021, Mister Spex increased sales by 27% to €44 million (Q1 2020: €35 million), 

thus continuing the positive trend of the past quarters. At the same time, Mister Spex saw its adjusted 

EBITDA rise to €0.7 million, which is a significant increase compared to the same quarter of the previous 

year (€-0.9 million). Building on the proven success of the omnichannel business model, from 2022 

onwards, Mister Spex is assuming a further acceleration of growth to the mid 20% range for the medium 

to long-term outlook, driven principally by organic growth.  In addition to advancing its leading position in 

online sales, Mister Spex is planning a further, accelerated store expansion in the both the German and 

international segments.    

Barclays, Berenberg and Jefferies are acting as Joint Global Coordinators and Joint Bookrunners. Bryan 

Garnier and COMMERZBANK have been mandated as additional Joint Bookrunners and Quirin Privatbank 

as Co-Lead Manager.   

 

About Mister Spex: 

Founded in 2007, Mister Spex SE (together with its subsidiaries, "Mister Spex") is a multi-award-winning company that has become 

the leading digitally native omnichannel optician in Europe. Mister Spex has been at the forefront of the industry’s transformational 

shift, growing from a pure online player into a successful omnichannel optician with more than 5 million customers, 10 online shops 

across Europe and physical retail stores. A digital native, technology and innovation have always been an integral part of the 

company’s evolution, from 2D to 3D digital frame fitting tools to intelligent browse functionalities. The focus of Mister Spex is to 

make eyewear purchase for customers an easy, transparent and fun shopping experience by combining a comprehensive and 

varied range of high-quality products with optician expertise and services through its customer service, own stores and an extensive 

network of partner opticians.   

 

https://www.misterspex.co.uk/
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Media contact: 

Katharina Berlet  

VP Corporate Communications  

Phone: + 49 (0) 175 3596922 

E-mail: Katharina.Berlet@misterspex.de 

 

Corporate Website: https://corporate.misterspex.com/en/  

Investor Relations: https://ir.misterspex.com  

 

 

DISCLAIMER 

These materials may not be published, distributed or transmitted in the United States, Canada, 

Australia or Japan. These materials do not constitute an offer of securities for sale or a solicitation 

of an offer to purchase securities (the “Securities”) of Mister Spex SE (the “Company”) in the 

United States, Australia, Canada, Japan or any other jurisdiction in which such offer or solicitation 

is unlawful. The Securities of the Company may not be offered or sold in the United States absent 

registration or an exemption from registration under the U.S. Securities Act of 1933, as amended 

(the “Securities Act”). There will be no public offering of the Securities in the United States. The 

Securities of the Company have not been, and will not be, registered under the Securities Act. The 

securities referred to herein may not be offered or sold in Australia, Canada or Japan or to, or for 

the account or benefit of, any national, resident or citizen of Australia, Canada or Japan subject 

to certain exceptions. 

These materials constitute neither an offer to sell nor a solicitation to buy securities. A public offer in 

Germany will be made solely by means of, and on the basis of, a securities prospectus which is yet to be 

published. An investment decision regarding the publicly offered securities of Mister Spex SE should only 

be made on the basis of the securities prospectus. The securities prospectus will be published promptly 

upon approval by the German Federal Financial Supervisory Authority (Bundesanstalt für 

Finanzdienstleistungsaufsicht (BaFin)) and will be available free of charge on the website of Mister Spex 

SE. 

In any EEA Member State, other than Germany, these materials are only addressed to and are only 

directed at "qualified investors" in that Member State within the meaning of Article 2(e) of Regulation (EU) 

2017/1129. 

In the United Kingdom, these materials are only being distributed to and are only directed at persons who 

are "qualified investors" within the meaning of Article 2 of Regulation (EU) 2017/1129 as it forms part of 

mailto:Katharina.Berlet@misterspex.de
https://corporate.misterspex.com/en/
https://ir.misterspex.com/
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domestic law by virtue of the European Union (Withdrawal) Act 2018, and who are also (i) investment 

professionals falling within Article 19(5) of the Financial Services and Markets Act 2000 (Financial 

Promotion) Order 2005, as amended (the “Order”), (ii) persons falling within Article 49(2)(a) to (d) of the 

Order (high net worth companies, unincorporated associations, etc.), or (iii) persons to whom an invitation 

or inducement to engage in investment activity (within the meaning of section 21 of the Financial Services 

and Markets Act 2000) in connection with the issue or sale of any securities may otherwise lawfully be 

communicated or caused to be communicated (all such persons together being referred to as “Relevant 

Persons”). These materials are directed only at Relevant Persons and must not be acted on or relied on 

by persons who are not Relevant Persons. Any investment or investment activity to which this document 

relates is available only to Relevant Persons and will be engaged in only with Relevant Persons. 

Certain statements contained in these materials may constitute “forward-looking statements” that involve 

a number of risks and uncertainties. Forward-looking statements are generally identifiable by the use of 

the words “may”, “will”, “should”, “plan”, “expect”, “anticipate”, “estimate”, “believe”, “intend”, “project”, 

“goal” or “target” or the negative of these words or other variations on these words or comparable 

terminology. Forward-looking statements are based on assumptions, forecasts, estimates, projections, 

opinions or plans that are inherently subject to significant risks, as well as uncertainties and contingencies 

that are subject to change. No representation is made or will be made by the Company that any forward-

looking statement will be achieved or will prove to be correct. The actual future business, financial 

position, results of operations and prospects may differ materially from those projected or forecast in the 

forward-looking statements. Neither the Company nor Barclays Bank Ireland PLC, Joh. Berenberg, 

Gossler & Co. KG, Jefferies GmbH, Jefferies International Limited, Bryan Garnier Securities SAS, 

COMMERZBANK Aktiengesellschaft, and Quirin Privatbank AG (together, the “Underwriters”) nor any of 

their respective affiliates as defined under Rule 501(b) of Regulation D under the Securities Act 

(“affiliates”) assume any obligation to update, and do not expect to publicly update, or publicly revise, any 

forward-looking statements or other information contained in this release, whether as a result of new 

information, future events or otherwise, except as otherwise required by law. 

The Underwriters are acting exclusively for the Company and no-one else in connection with the planned 

offering of shares of the Company (the "Offering"). They will not regard any other person as their 

respective clients in relation to the Offering and will not be responsible to anyone other than the Company 

and the selling shareholders for providing the protections afforded to its clients, nor for providing advice 

in relation to the Offering, the contents of this announcement or any transaction, arrangement or other 

matter referred to herein. 

In connection with the Offering, the Underwriters and their respective affiliates may take up a portion of 

the shares offered in the Offering as a principal position and in that capacity may retain, purchase, sell, 

offer to sell for their own accounts such shares and other securities of the Company or related investments 

in connection with the Offering or otherwise. Accordingly, references in the international offering circular, 

once published, to the shares being offered, acquired, placed or otherwise dealt in should be read as 
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including any issue or offer to, or acquisition, placing or dealing by, the Underwriters and their respective 

affiliates acting in such capacity. In addition, the Underwriters and their respective affiliates may enter 

into financing arrangements (including swaps or contracts for differences) with investors in connection 

with which the Underwriters and their respective affiliates may from time to time acquire, hold or dispose 

of shares of the Company. The Underwriters do not intend to disclose the extent of any such investment 

or transactions, other than in accordance with any legal or regulatory obligations to do so. 

None of the Underwriters, existing shareholders or any of their respective affiliates or any of their or any 

of their affiliates' respective directors, officers, employees, advisers or agents accepts any responsibility 

or liability whatsoever for or makes any representation or warranty, express or implied, as to the truth, 

accuracy or completeness of the information in this release (or whether any information has been omitted 

from the release) or any other information relating to the Company or its subsidiaries, whether written, 

oral or in a visual or electronic form, and howsoever transmitted or made available, or for any loss 

howsoever arising from any use of this release or its contents or otherwise arising in connection therewith 

These materials also contain certain financial measures that are not recognized under International 

Financial Reporting Standards (“IFRS”). These non-IFRS measures are presented because the Company 

believes that they and similar measures are widely used in the markets in which it operates as a means 

of evaluating the Company’s operating performance and financing structure. They may not be 

comparable to other similarly titled measures of other companies and are not measurements under IFRS 

or other generally accepted accounting principles. 


